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 B e au t i f u l  It a ly 

WHO HAS NEVER HEARD 
OF THE VANITY FAIR 

ARMCHAIR?

POLTRONA
FRAU

More than a hundred years of activity and a transfor-
mation: from a local lab of high craftsmanship to a lux-
ury brand recognized worldwide. This is, in short, the 
history of Poltrona Frau, a company from the Marche 
region, in central Italy, founded in 1912, a brand that 
turned skilled manufacturing and materials research - 
whose symbol is the famous Pelle Frau ® - into a glob-
al success. With more than 60 mono-brand outlets, 
including 10 flagship stores from New York to Rome, 
Paris, Taipei, as well as  London, Istanbul, Milan and 
Shanghai,  Poltrona Frau has become the brand that 
symbolizes an exquisitely Italian luxury, conveyed 
through a discreet and universal elegance, which the 
company proposes for residential as well as the office, 
and contract markets and for the interiors of cars, air-
planes, yachts, helicopters and trains. In the Frau 
world, great classics such as the Vanity Fair armchair 
(pictured) and the Chesterfield couch go side by side 
with contemporary furniture made over the years in 
collaboration with Italian and international designers 
such as Pierluigi Cerri, Achille Castiglioni, Michele De 
Lucchi, Jean-Marie Massaud and Roberto Lazzeroni. 
In the contract sector, Poltrona Frau develops and im-
plements projects with architects such as Jean Nouv-
el, Norman Foster, Richard Meier: from El Palau Reina 
Sofia in Valencia, to the Walt Disney Concert Hall in 
Los Angeles, and the Auditorium Parco della Musica in 
Rome. The contemporary traveler’s habitats designed 
by Frau’s Interiors division reveal the same attention to 
quality. Frau also works for Ferrari, Maserati, Rolls 
Royce, Japan Airlines, Air France, Star Alliance, Etihad 
and Cathay Pacific. poltronafrau.com

07
SAN PELLEGRINO
AN “AMBASSADOR” WHICH 
VALUES ITS HOME TERRITORY
The only brand from the food section to have a dou-
ble partnership: Expo Milano 2015 and the Italian Pa-
vilion. Perhaps because San Pellegrino mineral water 
best represents the heart and soul of Made in Italy: 
sourced from an Italian spring with unique character-
istics, it has been exported since the early 1900s in 
145 countries.  sanpellegrino-corporate.it
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NONINO
MASTROIANNI AND CLAUDIO 
ABBADO’S FAVOURITE GRAPPA
The nectar of Friuli is high-grade and highly enjoyed: 
Nonino Grappa has been distilled since 1897 in Per-
coto, Udine, in a factory led by Gianola Nonino, revolu-
tionary spirit guide and conqueror of international as 
well as Italian well known palates. For 40 years Nonino 
has held a prestigious international cultural award. 
grappanonino.com
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DOLCE&GABBANA
SENSUALITY AND GLAMOUR 
OF THE MEDITERRANEAN STYLE
Two complimentary talents for a common vision of 
women, seductive, religious and close to their family.
From their debut in 1985, Domenico Dolce e Stefano 
Gabbana have reinterpreted Sicilian atmospheres and 
traditions. Their style reinvents iconic elements such as 
black lace and satin and mixes them with erotic bra-
zennes and religious hints. dolcegabbana.it

10
BULGARI
RARE STONES AND BOLD 
DESIGNS SINCE 1884
The Italian dynasty of jewelers was founded by Sotirio 
Bulgari in 1884 using the gold crafting traditions of 
ancient Greece. Its distinctive style: the unmistakeable 
cabochon cut, the large colorful precious stones set in 
gold, ancient coins in the middle of necklaces and 
bracelets. Cult objects worn by movie stars like Eliza-
beth Taylor, Ingrid Bergman, Sofia Loren. bulgari.com
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 7 100 STORIES ON QUALITY

13
AZIMUT BENETTI GROUP
TECHNOLOGY AND ITALIAN 
BEAUTY. ALWAYS SAILING
Azimut Yachts and Benetti are the main manufacturers 
of motor boats in the world, producing 45 models from 
10 to 100m, built by more than 2,000 specialists in 
boatyards in Italy and Brazil. Among the classics the 
Azimut 50 Flybridge and the 15m of the Fly collection 
stand out. New entry - Benetti Tradition Supreme 108 
“My Paradise”. azimuthbenetti.it

14
RUBELLI
A VENETIAN STORY SPANNING 
TWO CENTURIES
Since 1889, Rubelli is known for its braid, two-pile vel-
vet, taffeta with pattern wefts and brocade: superior 
textiles that the company often developed in partner-
ship with eclectic artists such as Guido Cadorin and 
Gio Ponti. Today, Rubelli is synonym of sophisticated 
luxury and supplies precious institutions such as the la 
Scala or the Bolshoi theatres. rubelli.com
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TECHNICAL INNOVATION & TRADITIONAL 
CRAFTSMANSHIP IN A CONTEXT OF WORLDWIDE 

LUXURY. A BRAND TURNS FASHION INTO CULTURE

PRADA
It is likely that no other brand influences contempo-
rary society to the same degree as Prada. Founded 
in 1913 by Mario Prada, grandfather of Miuccia, 
the Milanese brand was originally known for being 
the official supplier of leather goods and luggage 
to the Savoia family. But with the arrival of Miuccia 
and her husband Patrizio Bertelli in the late 70s, 
Prada became the colossus it is today. The key to 
its success (the group is quoted on the Hong Kong 
stock exchange) is, without any doubt, its crosso-
ver versatility, which has allowed it to become a 
reference point in fields other than fashion. The tal-
ented designer has shown her capacity to combine 
technical innovation and traditional craftsmanship, 
thus placing Prada amongst the most important 
luxury icons, and, at the same time, keeping it one 

step ahead of the others. Examples would be the 
opening of concept stores, developed as show-
rooms and meeting places – rechristened “Epicen-
tro” – and designed by star architects such as Rem 
Koolhaas and Herzog & de Meuron; the recent ac-
quisition of “Pasticceria Marchesi”, another symbol 
of Milan; and its increasing involvement in the art 
world. The Prada Foundation, created with the idea 
of promoting radical artists and cultural events, 
was born in 1993. Ca’ Corner della Regina, a ba-
roque-style Venetian palace was purchased in 
2011 and transformed into a display space for the 
Foundation. The latest project is the Foundation’s 
new Milanese building, a former distillery renovated 
by Dutch architect Rem Koolhaas due to open with 
Expo2015. prada.com
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AMOR I NO
It was born with Italian roots and 

know-how, but its first shop opened 
in Paris. Amorino is one of the most 

popular ice cream brands outside 
Italy. Founded by Cristiano Sereni 

and Paolo Benassi in 2002, has now 
spread its natural ingredients 

philosophy to 13 countries  
amorino.com
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